
"EJIEKTPOHHA TbPTOBIlf,"

Jlexrop: Aou. A-p usx. B.Anexcuena
KareApa: KOMIIIOTbPHW HAYKU U TEXHOJIOCZU

,fiucuuuuuata "Ererrpouua I{Ma 3a UeI Aa AaAe OCHOBHO [paKMqeCK]l no3HaHu, B

o6lasrta Ha [pr.rHllnnr{Te ua Qynruuou}rpaHe, Mero1nre 3a l{3rpaxAaue, MeHoKLIpaHe u 3aulllra Ha

cgcr€Mlt 3a eneKTpouHa rbproBr{r. Pagrrex,qar cc B6npocl,t, cBrp3aHI{ gbc 3aKoHoBara ypea6a u
crparerr{ure 3a enompoueu 6usuec, OrAerte}ro e oco6eso BHLIMaHHe Ha rexul{ltccKuro ac[eKTI{ Ha

npo6neuurc, cBrp3aur.I c MeroAororurra 3a optauu3aurrf, Ha e-TrproBcru o6eKrn, opraHH3aII[, H

rgxHoJrorn, Ha nJTaIIIaHI{,Ira a I,lurepuer (Easypay, B-Pay, ePayVoice, Pay.egov.bg, eBG.bg, HaIIuoHaJtHa

cr.rcreMa 3a eJreKTpoHHo pa3[JIaIIIaHe epay.bg u ap.),

OcHosH[ temu:
L Crparerna 3a enercrpouen 6l-rsHec. MeroAolonrqecru Btrrpocll, Ctparerrvecro nnaxllpaue.

Crparernvecxu aJITspHaruBI{. Paspa6omalre Ha crparerux 3a eneKrpoHeH 6llsuec.
2. Ilpaarn acleKru Ha eleKrporuara r6proB[, Erlrapcra 3aKoHoBa ype46a 3a eIIeKTpoHHara

rcproBrrc, eleKTpogs[Te pa3[Jrarrlagr-rr u AoroBopr{Te r I4ntepaer. Pr.lcxoge u HaIrraHLI 3a

npeoJronsBaHero ru. Ilur[porn copyrights.
3, Cr111nocr u apx[rer(ypa Ha cxcreMr{re 3a elrercpoHHa rtproB[rl. Bu4ore - B2B, B2C, BzG , CZC,

m-commerce,
4, Opraxurauu, Ir rexroJroruJr Ha flJrarrlaunrra a llrrrepnet. [IsEcKBaHn K6M erIeKrpoHE{Te

IIJItuIIaHT{r, Cucte}ra ga sauLITa.

5. Haqnonamru clrcreMlr 3a flJrarqaur{r c eJreKrpogrru xaprr- ePay.bg, Easypay, B-Pay, ePayVoice,
Pay.egov.bg, eBG.bg u gp.

6, Ilnannpane lr [poeKTupane ua oruafiu 6urnec. McroAIrqHI-r Brnpocu u Pemenll, s e-6ugueca.

IloxasarrJrr 3a oIIeHxa sa e-o6em.
7, Ilporpauro oclrryprBane Ha cr{creMrrrg 3a e-TBproBI{t. WEB-texnolom[ 3a e-rcproBxr.

flpuloxlul unat[oprrru 3a opraun3lrpane na e-o6eicm.
8, TexHgrecro ocrryprBarre Ea c[creMa 3a e-TtproBrur. Ctpmpu 3a e-TtproBl{r. Kouysrxaquonsn

Mpexn 3a e-TbproBl{r,

9, E-rtrapxcrrnr. Poltc Ha coqlraJru[Te Mpexu Karo cpeAcrBo 3a MapKerrur u PR urctpyttteHT]l B

I{rrrepner. Erorose. E-mail r*rapxerrrr.
10. Oco6esocrz Ha peKJraMara B llrrrrpner. Bu,[ose peKIIttMHI{ Qopr'ranr. Ilsuepaaue Ea

cr[errreuocma Ea pelslarMara r ]Irrrepucr.
I l. Onnafin Mara3rru. Cneunamlsuparu coQryepnu cpelcrBa 3a cB.[aBaHe Ha oIIJIafin MaraslrHfi.

12. CucreMr ga onnafir pe3epBaquu, Xaparrepxcrzxn,
13. Cnrypnocr Ha KoMyHuKaruETe npn e-TrproBrurra. Henpnxocuoneuocr Ha ruquure AaHHLI.

14, Cnrypnocr n 3arrlura Ha crcrEMHTe 3a errerTpoHHo Oaxrupaue. 3aunta Ha rpas3aKul{HTe npu e-

T6proBnrra-
I 5, O6naxosu ycJryru 3a e-TbproBl.rrl

Jla6oparopnr yrpax(Eeuns:
I. Paspa6omane Ha crrcreMa 3a e-r6proB[c or ruu B2B. flpoernrpaue Ha crpylcrypara Ha cucreMara,

2. Paapa6muane Ha cuqr€Ma 3a e-rbproBn ot tr.ln B2B, flpoerrupane Ha crPfcryPara na E('
3. Paspa6oroaHe Ha cllcreMa 3a e-rGproBruI ot rau B2B. Peamlsxpare ra unrcp$efic.
4. Paspa6oraaue Ha crcreMa 3a e-rtproBruI ot tun B2B, Peamrsupaue Ha pa3[Jlauaue.

5. Paapa6omane Ha cr{creMa 3a e-T6proBr{r or rl{n B2B. llurerpupaue Ha HHcrpy[leHTu 3a

cHrJpHocr.
6. Momsruupane lra clrcrei'rata B2B 3a e-TbproBn, rcrr'r rnn B2C'

J. ]r,fsmQnwpafle Ha cl{crer'rara B2B 3a e-TbproBu, Kbu rrn C2C.

8, Paapa6maaHe Ha pa3[pelleJreHa cucrcMa 3a p€epBaul{fl Ha caMoJIerHH fiwrctu. llpoerrupaue u


